MARKETING AGREEMENT

This MARKETING AGREEMENT (“Agreement”) is entered into by and between _____________________ (“Client”) and ________________________________ (“Consultant”) collectively referred to here as the “Parties.”

NOW, THEREFORE, Parties agree as follows:
1. RETAINER. The Client agrees to retain the services of Consultant, and Consultant agrees to serve the Client upon the terms and conditions set forth in the Agreement.
2. EFFECTIVE DATE. This Agreement shall become effective on the date that the last of the two Parties has executed this document with their signature or the signature of a duly authorized agent (“Effective Date”). 
3. TERMINATION. Either Party may terminate this Agreement by providing the other Party with a written notice of termination at least 30 days prior to the date of termination. 
4. DUTIES. Consultant will perform marketing services (“Duties”) for Client as specifically provided in the Scope of Services Addendum, which is attached hereto and labeled “Exhibit A.” 
5. OUT OF SCOPE ASSIGNMENTS. Any projects or services not specifically provided for and included in Exhibit A will be considered out of scope (“Out of Scope Assignments”). Consultant may accept Out of Scope Assignments upon execution of a separate written agreement with Client regarding Consultant’s additional compensation and other relevant terms and conditions. Consultant is not required to undertake any act or perform any services which in its good faith judgment would be misleading, false, libelous, unlawful, in breach of a contract, or otherwise prejudicial to either Party’s interests.
6. COMPENSATION.
A. The Parties agree that the total cost of Duties will be _______________ (“Fee”). 
a. Client shall pay Consultant a deposit totaling 30% of the Fee, equal to $_____________, within 5 days of the Effective Date. 
b. The remainder of the fee shall be payable to Consultant in 3 equal installments of $_____________, payable upon the first three monthly anniversaries of the Effective Date.
B. Consultant will accept payment via cash, check, wire, ACH, Zelle, Venmo, credit card or debit card. 
C. All payments to Consultant are nonrefundable. 
7. IMPLEMENTATION. 
A. Consultant shall provide Client with two options for implementing Consultant’s work product:
a. In-House Implementation. Consultant shall use her in-house marketing team to successfully implement the Client’s individualized marketing strategies. Consultant shall monitor and update her strategy as Consultant deems necessary to provide for Client’s optimal results. 
b. Professional Referral. Consultant shall provide Client with a list of trusted industry professionals related to the specific marketing service that Client requires (“Professional Referral List”). Client is aware that Consultant may receive a commission fee for her referral. 
B. Client may opt to employ its own team to self-implement any marketing strategies Client receives as part of Consultant’s Duties. However, should Client opt to self-implement, this Agreement shall be considered terminated, and Consultant’s Duties shall be considered completed. 
a. Self-implementation shall be defined as any third-party affiliate who is not included on Consultant’s Professional Referral List that Client uses to implement Client’s marketing strategies. If Consultant did not provide Client with a Professional Referral List, self-implementation will be defined as any third-party affiliate that Client uses to implement Client’s individualized marketing strategies. 
8. RELATIONSHIP BETWEEN PARTIES. Parties agree that the Consultant, for the purposes and to the extent set forth in this Agreement, shall act as an independent contractor. This Agreement is not based on exclusivity. Consultant shall have no fixed hours but shall be expected to complete assigned tasks within a reasonable timeframe. Client shall not supervise Consultant but may judge Consultant’s work product on the following factors: (1) the completion of the services outlined in Exhibit A of this Agreement; (2) the adherence to relevant timelines and deadlines; (3) quality of work provided. Client understands that Consultant may have additional clients, and as such, Consultant is free to devote her energy to other projects during the Term of this Agreement. 
9. AUTHORITY. Consultant shall not have the right to make any contracts or other commitments for or on behalf of Client without the express authorization of the Client.
10. PROFESSIONAL RESPONSIBILITY. Nothing in this Agreement shall be construed to interfere with or otherwise affect the rendering of services by Consultant in accordance with its independent and professional judgment.
11. NONDISCLOSURE OF BUSINESS INFORMATION. Consultant will not at any time, in any fashion, form, or manner, either directly or indirectly divulge, disclose, or communicate to any person, firm, or corporation in any manner whatsoever any information of any kind, nature, or description concerning any matters affecting or relating to the business of the Client, including, without limitation, the names of any its customers, the prices it obtains or has obtained, or at which it sells or has sold its housing, or any other information concerning the business of Client, its manner of operation, or its plans, processes, or other date of any kind, nature, or description without regard to whether any or all of the foregoing matters would be deemed confidential, material, or important. The parties hereby stipulate that, as between them, the foregoing matters are important, material, and confidential, and gravely affect the effective and successful conduct of the business of Client, and its good will, and that any breach of the terms of this section is a material breach of this agreement.
12. INDEMNIFICATION AND HOLD HARMLESS PROVISION. The Client agrees to indemnify, save and hold harmless Consultant from any and all liens, charges, demands, claims, losses, costs, judgments and liabilities of any kind and nature (except for those arising from Consultant’s own negligent actions) that may arise from tortious conduct on the part of the Client or incorrect information that it may have provided to Consultant. Consultant agrees to indemnify and hold harmless the Client from any and all claims which may arise out of and in the course of the performance of its duties hereunder which are the result of its negligence or otherwise tortious conduct. 
13. LIMITATIONS OF LIABILITY. In no event shall the Client and Consultant, their affiliates or employees be liable to each other for any special, indirect, or consequential damages of any nature arising out of or in connection with this agreement unless the same are covered by insurance.
14. COMPLIANCE. Consultant shall always comply with all applicable laws, ordinances, rules, regulations, and executive orders of the federal, state, and local government, now existing or hereinafter in effect, which may in any manner affect the performance of this Agreement.
15. SEVERABILITY. If any provisions of this Agreement shall be determined by any court of competent jurisdiction to be invalid or unenforceable, the remainder of the Agreement other than the portions determined to be invalid or unenforceable shall not be affected, and each valid provision shall be enforced to the fullest extent permitted by law.
16. ENTIRE AGREEMENT. This Agreement constitutes the entire agreement between the parties with respect to the subject matter hereof and all prior agreements and representations of the parties, whether written or oral, are merged herein and shall be of no further force or effect. This Agreement cannot be changed or modified except in writing signed by both parties.
17. CAPTIONS. The descriptive section headings in this Agreement have been inserted for convenience only and shall not be deemed to limit or otherwise affect the construction of any provisions thereof.
18. NO WAIVER. Failure to insist upon strict compliance with any of the terms, covenants, and conditions within this Agreement shall not be deemed a waiver of such terms, covenants, or conditions, nor shall any waiver or relinquishment of any right or power hereunder at any one time or more times be deemed a waiver or relinquishment of such right or power at any other time or times. 
19. GOVERNING LAW. This agreement and performance hereunder shall be construed in accordance with the laws of the State of Florida.
20. ARBITRATION. All claims and disputes arising under or relating to this Agreement are to be settled by binding arbitration in the state of [insert state in which parties agree to arbitrate] or another location mutually agreeable to the parties. An award of arbitration may be confirmed in a court of competent jurisdiction.
21. BINDING AGREEMENT. This agreement shall be binding on and inure to the benefit of the respective Parties and their respective heirs, legal representatives, successors, and assigns.
22. NOTICE. All notices or other communication given pursuant to this Agreement shall be in writing and shall be delivered by means of email using the addresses listed below.
A. Client: 
____________________________
____________________________
____________________________
____________________________
B. Consultant: Evelyn Gomez, <<address>>, 954-918-7814, evegz2137@gmail.com 

(SIGNATURES ON NEXT PAGE)


IN WITNESS WHEREOF, the Parties hereto agree to the above terms and have caused this Agreement to be executed in their names by their duly authorized officers.


Name of Consultant ______________________


By:      _________________________________				__________________
Signature								Date

	_________________________________
Print Name and Title



Client:

Name of Entity __________________________

By:	_________________________________				__________________
Signature 								Date

_________________________________				__________________
Print Name and Title							Date




Client:

_________________________________					__________________
Signature									Date








Exhibit A 

Scope of Services Addendum

· Marketing Strategies
· Including: 
  1   Consultation Session
___ Education & Counseling Session(s) 
___ Individualized Marketing Campaign(s) 
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Social Media Management 
· Manage and optimize Client’s social media profiles by developing a cohesive content strategy and creating and/or expanding a Client’s brand. 
· Design and create various content, including videos and text posts, for implementation across the following social media platforms: ____________________________________
· Coordinate a content calendar to ensure a consistent social media presence.
· Monitor and respond to comments and messages to boost follower engagement and build a supportive and responsive platform. 
· Provide and interpret monthly analytics to track performance and make data-driven decisions. 
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

· Website Management 
· Maintain an updated, secure, and functional website for Client.
· Monitor and update Client’s website's content, graphics, and multimedia elements to ensure they align with Client's mission, vision, and current campaigns.
· Implement SEO best practices to increase website visibility and to drive more traffic to the site.
· Assess and, if necessary, improve the website’s user experience for easy navigation, quick loading times, and a pleasing aesthetic.
· Address any technical issues including broken links or bugs. 
· Implement strong security measures to protect website from potential threats.
· Provide and interpret monthly analytics to track performance and make data-driven decisions.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

· Digital & Traditional Advertising
· Create and manage digital and traditional advertising campaigns aimed at increasing visibility, driving website traffic, and supporting specific campaign goals.
1. Design and creation of compelling advertisements for platforms such as Facebook/Instagram and TikTok Ads and suggest Display ads.

1. Media Buying - Research, negotiate and purchase media to achieve the most effective reach & frequency at the lowest cost - radio, TV, print.  

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


· Public Relations 
· Manage Client's community reputation and foster positive relationships with the media and community at large through effective communication strategies.
· Develop story concepts and identify newsworthy opportunities for Client's projects.
· Promote significant events, initiatives, and achievements as necessary. 
· Create and distribute press releases and/or media pitches to targeted press. 
· Develop targeted media lists based on project, i.e., arts & entertainment, finance & business, real estate development, education, etc.
· Provide media training, if necessary.
· Handle any potential PR crises’ swiftly and professionally to ensure Client's reputation is protected.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

· Network Mentorship 
· Advise Client on influential people within the community who would be beneficial to have in Client’s network. 
· Advise Client on upcoming events to attend or participate in to further community reach and expand Client’s personal network. 
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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